Website Development

Effective Use of Color

All of the information in this section comes from a wonderful book titled, Color For Impact, by Jan V. White.  It is a very thorough resource on effective use of color.

Here are some of the key points:

Which color to choose:

Don’t pick a color just because you like it.  Choose one that will help the viewer interpret the message of your site.  Choose colors for their “value” and “chroma” rather than “hue.”
· Hue: the actual color.  It is useful in categorizing information.

· Value: a color’s lightness or darkness.  It is helpful to choose a value that helps it stand out against the background.

· Chroma: the brightness or intensity of a color.  This adds brilliance or dullness to the color.

Develop a consistent color system for a document or web page.  It helps viewers interpret the material.

Choose the background color first:

· Dark Colors: Choose to make an area look smaller.

· Pale Colors: Choose to make an area look larger.
Then pick a color that contrasts well with the background:

· Choose strong, saturated, dominant, aggressive colors to make things noticeable.

· Choose pale, shy, cool colors to play something down.

· Choose warm, bright, active colors to identify important elements.

Remember that colors change with their background! Consider the relationship of your colors.
Which colors to use together:
· Harmony is what people normally want.  (Choose colors that “go together.”)

· Contrast creates notice-ability

· Pure chroma stands out.  Use brighter colors for special accents.

· Reserve the brilliance of bright colors for special accents.
· Use quieter colors for large areas.
· Full strength colors in equal areas is tacky.
· Use one color as your dominant color, with other colors as accents or supporting colors.
· Avoid red-green combinations, as these are the colors affected by most color impairments.
How much color to use:
· Little spots are hardly noticeable and seldom worth the effort.  Use color powerfully, with strength and boldness.

· Limit your color palette.  Using every available color is like using every available typeface:  It makes a mess.
· Two colors in addition to black are understood and remembered the best.
· Four distinct colors are the practical maximum.
Where to use color –

· Accent what is of greatest self-interest to the recipient.
· Emphasize the main points in the text.
· Personalize variable data (anything that is particular to the viewer).
· Alert the viewer to unexpected data.
· Link related elements with each other.
· Categorize areas of the page with color tints or boxes.
· Mark articles look shorter by coloring specific parts, such as summary, biographies, abstracts, etc.
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