Website Development

Ten Commandments of Color Association

Ten Commandments on Using Color

(from Color for Impact, by Jan White)

Thou shalt combine visual appeal with meaning.

Thou shalt assign color deliberately to fulfill specific functions.

Thou shalt use color to guide viewers to fast comprehension.

Thou shalt avoid weakening color’s power by overuse.

Thou shalt not use color just because it is available.

Thou shalt use color to explain, not decorate.

Thou shalt use color to sharpen the delivery of your message.

Thou shalt establish character by consistent color use.

Thou shalt use color to provide continuity.

Thou shalt plan for color use from the start of the project.

Color Associations

ELEGANT (Upmarket, high style, expensive, snobbish, quality)
Gold, silver, copper, metallics, black, chocolate, grey, maroon, navy blue

MASCULINE

Black, silver, grey, purple, port-wine red, old leather brown, dark racing green

FEMININE (clean, healthy)

Pale blues, pale pinks, yellows, pale grays, flesh colors

NATURAL (Secure, dependable)

Browns, oranges, quiet greens, red, golds, all earth colors

LOUD (dominant, vibrant, aggressive)
Primary (red, yellow, blue) secondary (orange, green, purple), black white

QUIET (peaceful, passive, dull)

All muted and subdued colors
CLASHING (dynamic, exciting) – ok for large areas on the page

Unexpected combination of any two or more colors

COOL (recessive, calm)

Blue, green, pale yellow, pale pink, pale purple

WARM (Cheerful, stimulating, fun) – only for small areas on a page

Red, orange, yellow, purple

LIGHT (soft, transparent, airy)

Any hue with white in it

DARK (heavy, depressing, ponderous, dignified, expensive) – best for type

Red, purple, green, blue, brown
